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FOR IMMEDIATE RELEASE
Oakville, ON – October 20, 2009
Reunion Island Launches New Retail Collection
Specialty coffee roaster Reunion Island Coffee announced today the launch of their new collection of coffees for the retail market. This line of 12 oz whole bean coffees reflects the company’s firm commitment to sustainability and features Rainforest Alliance, Direct Trade, Fair Trade and organic selections.

“Consumers today are moving away from the mainstream commercial brands toward smaller specialty roasters,” comments company president Peter Pesce. This outlook is supported by industry studies such as the most recent Euromonitor North American retail report that concluded, “Standard mid-priced coffee brands struggled to maintain their positions as competition from smaller premium brands intensified.”

Forward-thinking retailers have been quick to respond by increasing shelf-space for niche brands and products, including Fair Trade and Organic options. The Reunion Island line includes seven Fair Trade Organic selections, including celebrated Ethiopia Oromia from the co-op featured in the award-winning documentary Black Gold. These coffees are positioned to help retailers capitalize on the ballooning market for organic products—a market that grew from $3.6 billion in 1997 to over $21 billion in 2008. 

In addition to its organic coffees, the company features Direct Trade coffees including Colombia Las Hermosas—a coffee that has earned high praise both for its quality and the social programs it supports. Celebrity coffee cupper Kenneth Davids rated the coffee “Outstanding” and described it as “Sweet, delicate, floral-toned aroma with hints of lemon and a buttery chocolate. Reveals weight and power in the cup, with a rich acidity with continued floral, lemon and butter notes. Clean, rich finish.”

Reunion Island is also entering the retail market with an aggressive pricing strategy designed to allow retailers to launch the product with a splash and continue to earn excellent GP points while offering consumers great value. The company’s bamboo-finish merchandiser and POP shelf talkers and literature round out the program for retailers.

Retailers and distributors interested in more information on the company’s introductory promotional pricing and samples may contact VP Business Development Tim Cook at tcook@ricoffee.com or call 1 (800) 565-5950. 
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Background on Reunion Island Coffee Limited

Reunion Island Coffee was founded in 1996. Its president, Peter Pesce, is a past Chairman of the Coffee Association of Canada and has played a key role in the development of the national specialty coffee market. In a recent feature article, the Toronto Star referred to Peter as “reputedly the best ‘cupper’ in Canada… Not only is Pesce a cupper (taster) par excellence, he is a walking encyclopedia of coffee facts, figures and esoterica.”

Peter’s reputation is the result of over three decades experience sourcing, blending and roasting coffee for the high-end foodservice market. Building on this foundation, Reunion Island has expanded to serve the unique needs of hotel, retail and office coffee service operators.

The company has cultivated loyalty through consistency, flexibility, quick turnaround and virtually limitless variety. Their team of sales, marketing and operations professionals have decades of industry experience, allowing them to offer value-added services that secure long-term partnerships.

Peter Pesce’s Biography

Peter Pesce, president of Oakville-based Reunion Island Coffee, is one of Canada’s best-known authorities on all things coffee. He has developed blends for many major Canadian coffee retailers, and has served as Chairman of the Coffee Association of Canada. He has appeared in numerous TV, radio and print stories, including CBC’s Marketplace and the Toronto Star.

Peter was one of the first in the industry to start importing specialty coffees, helping to revolutionize the Canadian coffee market. Importing high quality coffees and putting them through frequent rigorous taste tests became his forte and developed his reputation in the industry.

To Peter, a good coffee is "a matter of taste … but one must start with premium quality high grown coffees that are roasted under strict quality assurance procedures."

Today, Peter is one of Canada’s most trusted sources for reliable information on coffee and the billion-dollar industry that surrounds it.
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Reunion Island 12oz Whole Bean Retail Package
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Bamboo-finish merchandiser with header card
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Sustainability brochure
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Rainforest Alliance Logo
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Reunion Island Logo
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Reunion Island Media contacts:

Peter Pesce, President

ppesce@ricoffee.com

Adam Pesce

apesce@ricoffee.com
Robin White, VP Marketing

rwhite@ricoffee.com
Tel: 905-829-8520

Toll Free: 800-565-5950

2421 Royal Windsor Drive,

Oakville, ON L6J7X6

www.ricoffee.com
Rainforest Alliance Media contacts:
Gretchen Ruethling, Communications Coordinator, Media Outreach  

gruethling@ra.org
Tel. 646-452-1939 

665 Broadway, Suite 500 

New York, NY 10012-2331 

